effect." The purpose of the present study is to test whether the mere ownership effect generalizes to a person's evaluation of their birthdate (month and year). One-hundred participants will be asked to evaluated a variety of dates and objects. It is expected that participants will show a significantly more positive evaluation of their own birth month and year compared to their non-birth months and years.
Birthdate Effect 3
The Birthdate Effect: An
Extension of the Mere Ownership Effect
Using a simple self-association, Nuttin (1985) found that people tend to prefer the letters that occur in their own name more than the letters that do not occur in their names. This effect regarding names and letters was later explained as a more general Mere Ownership Effect. Hoorens and Nuttin (1993) hypothesized, based on the Mere Ownership Effect, that people will like their own belongings and objects more than belongings and objects that they don't own. Beggan (1992) 
